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1. Program Status

Program Description
The Statewide Energy Efficiency Education and Training Program is offered in the service territories of Pacific Gas & Electric (PG&E), Southern California Edison (SCE), San Diego Gas and Electric (SDG&E), and Southern California Gas Company (SoCalGas).  Overall, the program promotes energy efficiency to a variety of customer segments through energy centers (physical and virtual) and other informational programs.  The objective is to 1) disseminate information about energy efficient technology and practices to utility customers for the purpose of assisting them to reduce energy usage, lower their bills, reduce operation and maintenance costs, and improve their productivity; and, 2) to provide services to a variety of market actors, architects, engineers, distributors, and contractors who use information and tools to design more efficient buildings or processes and to conduct energy efficiency retrofits and renovations.

1.1.1 Budgets and Expenditures

	Budget and Expenditures 
	Budget
	Apr-04
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$9,805,744
	$403,041
	4%
	$1,381,038
	14%
	 
	 
	$1,381,038
	14%
	$8,424,706

	Admin
	$1,905,150
	$87,830
	5%
	$263,076
	14%
	 
	 
	$263,076
	14%
	$1,642,074

	Marketing
	$408,600
	$7,210
	2%
	$14,992
	4%
	 
	 
	$14,992
	4%
	$393,608

	DI
	$7,294,994
	$308,001
	4%
	$1,102,970
	15%
	 
	 
	$1,102,970
	15%
	$6,192,024

	EM&V
	$197,000
	 
	 
	 
	 
	 
	 
	 
	 
	$197,000

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


1.1.2 Energy Effects

This program does not have energy savings.

1.1.3 Performance Goals
Refer to the workbook for this program’s performance goals.
1.2 Activities/Accomplishments
1.2.1 Administrative  

· Information Services Program Element - continued program administration tasks including management of activity and budget status reporting. 
1.2.2 Marketing 

In addition to the list in Attachment A:  
	Event (CTAC)
	Marketing Piece
	Delivery Method
	# Distributed

	Rebuild America - Total Building Controls
	Flyer
	E-Mail
	3,000

	Commercial & Industrial Lighting (Ventura)
	Flyer
	US Mail
Hand Delivered
	300

50

	Commercial & Industrial Lighting  (Palm Desert)
	Flyer
	US Mail
	200

	Basic HVAC (Hesperia)
	Flyer
	E-Mail
	1200

	Basic HVAC (Lancaster) 
	Flyer
	E-Mail
	600

	Commissioning High Performance Schools
	Flyer
	E-Mail
	500

	www.sce.com/ctac_work_classes
	Website
	Internet
	n/a


	Event (AgTAC)
	Marketing Piece
	Delivery Method
	# Distributed

	2005 Title 24 Standards
	Flyer
	  US Mail        
	50

	2nd Quarter Calendar of Events 
	Calendar

Calendar
	US Mail

Hand – delivered
	9,500

500

	www.sce.com/agtac_work_classes
	Website
	Internet
	n/a

	www.energyefficiencycenters.com
	Website
	Internet
	n/a


1.2.3 Direct Implementation  

1.2.3.1 Audits, Site Surveys and Partnerships   

In addition to the Performance Goals, other Education and Training activities during April of 2004 include:
Energy Centers:

Following are accomplishments from April 1st – April 30th 2004.

EE Events completed = 24 

Attendance at those events = 583 
EE Events completed YTD = 61 
Attendance at those events YTD = 1803
EE HTR Events completed =12
Attendance at those events =161
EE HTR Events completed YTD = 26
Attendance at those events YTD = 572
Joint Utility events completed = 13
Joint Utility events YTD = 28
EE consultations April = 75 
Attendees in those consultations April = 134 
EE consultations YTD = 270
Attendees in those consultations YTD = 636
EE equipment demonstrations April = 53 
Attendees at those demonstrations April = 117 

EE equipment demonstrations YTD = 260
Attendees at those demonstrations YTD = 358
New displays developed include:

· AGTAC

· No new displays at AgTAC in April
· CTAC

· No new displays at CTAC in April
RTTC:

The RTTC’s activities through April 2004 will fall into the following four categories:

1. Information Dissemination

2. Technology Evaluations

3. Codes and Standards Enhancements

4. Energy Efficiency Program Enhancements

A summary description of specific activities under each of these categories, which took place through April 2004, is provided below: 

EE Information Dissemination

· As part of a technical seminar at the ASHRAE conference, presented test results of a Closed Front Beverage Vending machine.

· As part of technical seminar at the ASHRAE conference, presented test results of a high efficiency refrigerated display case.

· In a one-day workshop, presented the results obtained from testing a prototype high efficiency display case to industry members in form of a one-day workshop. 

· Provided Food Service Refrigeration training, focusing on energy efficiency opportunities for SCE’s program staff and field representatives.

Technologies Evaluations

· Tested a new high efficiency refrigerated display case prototype.  The new high efficiency prototype model was fabricated based on the design specifications developed by the RTTC.

· Tested and evaluated the effects of evaporator fan speed variations on the energy efficiency of an open multi-deck display case used in supermarkets.
Codes and Standards Enhancements

· Developed specifications for a next generation model of high efficiency closed front beverage vending machine.  Currently, the RTTC is in process of implementing the developed specifications into a fabrication process.  This stage of the project is being conducted in collaboration with a vending machine manufacturer.  Results obtained from this task will be shared with CEC’s appliance efficiency staff. 

· Currently, the RTTC is in process of testing a Glass Front beverage vending machine.  The performance of these units is not addressed in the CEC’s Title-20.

Energy Efficiency Program Enhancements

· Partial results obtained from the RTTC’s energy efficiency studies and technology evaluation projects were utilized to develop CheckPoint, which is a newer prescriptive energy efficiency program.  CheckPoint is designed as a prescriptive program that offers incentives for simple energy efficiency measures applicable to non-residential new construction projects.
Information Services Program:
· There were 1,034 EE contacts conducted in the month of April 2004 bringing the YTD total EE contacts to 2,351.
1.2.3.2 Direct Installations, Rebates, Equipment Maintenance and Optimization  

Not applicable
1.2.3.3 Calculated and Actual Payment Reconciliation  

Not applicable
1.2.4 EM&V

None
2. Program Challenges

None
3. Customer Disputes

None
4. Compliance Items

None

5. Coordination Activities

None
6. Changes to Subcontractors or Staffing

XXXXX replaced XXXXX as a manager supporting the energy centers.
7. Additional Items

None
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