2004 - 2005 Energy Efficiency Programs

Monthly Report Narrative
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	Program Implementer Name:
	Southern California Edison

	Program Title:
	Statewide CA Energy Star New Homes – Single Family, Multifamily Programs - PGC

	Program Number:
	1239-04

	Month:
	April 2005


1. Program Status

Program Description
The California Energy Star® New Homes Program (CESNHP) influences the energy efficient design and construction of single family and multifamily residential new construction. In collaboration with single and multifamily builders, architects, energy analysts, and other building industry professionals, this program increases energy savings that is achieved through a combination of education, design assistance and financial incentives. Single family and low-rise multifamily builder projects meeting the program requirements will also meet the requirements of the U. S. Environmental Protection Agency’s (EPA) Energy Star( Homes Program. (The EPA does not currently recognize high rise construction with the Energy Star label.)

The program is offered by the four investor-owned California utilities: Pacific Gas & Electric (PG&E), San Diego Gas & Electric (SDG&E), Southern California Edison (SCE) and Southern California Gas (SoCalGas). Program participation is available on a statewide basis, managed locally by each utility. All applications, procedures and program requirements are consistent throughout all four utility service areas.

1.1.1 Budgets and Expenditures

	Budget and Expenditures 
	Budget
	Apr-05
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$9,428,769
	$55,806
	1%
	$1,773,426
	19%
	$4,821,900
	51%
	$6,595,326
	70%
	$7,655,343

	Admin
	$1,209,000
	$55,601
	5%
	$719,322
	59%
	 
	 
	$719,322
	59%
	$489,678

	Marketing
	$428,200
	$6,845
	2%
	$174,744
	41%
	 
	 
	$174,744
	41%
	$253,456

	DI
	$7,362,800
	-$6,640
	0%
	$879,360
	12%
	$4,821,900
	65%
	$5,701,260
	77%
	$6,483,440

	EM&V
	$428,769
	 
	 
	 
	 
	 
	 
	 
	 
	$428,769

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


Note – negative values, if any, reflect accounting adjustments made to correct errors/oversights made during previous reporting periods.
1.1.2 Energy Effects

	Energy Effects
	Goals
	Apr-05
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	Coinc Peak kW
	10,233
	33
	0%
	316
	3%
	8,613
	84%
	8,929
	87%
	9,917

	Annual kWh
	9,433,403
	30,608
	0%
	293,644
	3%
	7,994,878
	85%
	8,288,522
	88%
	9,139,759

	Lifecyc kWh
	169,801,258
	550,944
	0%
	5,285,592
	3%
	143,907,811
	85%
	149,193,403
	88%
	164,515,666

	Annual Therms
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 

	Lifecyc Therms
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


1.1.3 Performance Goals

	Performance Goals
	Goals
	Apr-05
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	CHEERS Training 
	5
	0
	0%
	0
	0%
	0
	0%
	0
	0%
	5

	Multifamily builder, architect, Title 24 consultant, design team - targeted training
	4
	3
	75%
	4
	100%
	0
	0%
	4
	100%
	0

	20% direct implementation costs are allocated to HTR customers


	20%
	
	
	56%
	
	
	
	56%
	
	


1.2 Activities/Accomplishments
1.2.1 Administrative - 
1.2.2 
2005 CESHNP Applications printed and in use:
· 2005 Single Family Application

· 2005 Multi-Family Low-Rise Application
· 2005 Multi-Family High Rise Application

· 2005 Multifamily Energy Consultant Application

1.2.3 Marketing – 

In April, Residential New Construction (RNC) continued the placement of a consumer media advertisement in the Home Buyer’s Guide that provides a listing of Energy Star Home projects within SCE territory.  RNC secured advertising in Builder and Developer, a local building industry trade magazine.  RNC continues to work with other trade industry resource magazines such as Southern California Builder, Builder Digest of California and Options magazine. 
·  
1.2.4 Direct Implementation – 
1.2.4.1 Audits, Site Surveys and Partnerships -  Not applicable

1.2.4.2 Direct Installations, Rebates, Equipment Maintenance and Optimization – 
	Measures
	Installed in 
April
	Paid & Committed

	SF Home 15% Inland
	89
	1,766

	SF Home 20% Inland
	177
	5,115

	MF Home 15%
	0
	2,195


1.2.4.3 Calculated and Actual Payment Reconciliation - 

None

1.2.5 EM&V
· In April, SCE hosted a meeting with energy consultants and residential builder representatives to discuss the upcoming Title 24 changes and how they affect utility programs.  The purpose of the meeting was to gain insight into how the builders perceived their participation in CESNHP post October 1st and to have a round table discussion by all parties involved on upcoming challenges and offering solutions to overcome obstacles.  The response to this meeting generated a request to organize another session to expand the invitation to include the CEC, EPA various other energy efficiency related businesses and the other three state IOUs.  SCE is currently discussing plans to coordinate a meeting once the CPUC has approved 2006-2008 program plan filings.

The Statewide Conference calls regarding CESNHP for 2006-2008 program planning continue on a weekly basis.  In addition to standard program planning activities, the primary focus and challenge for the team rests on Title 24 standards that are changing in October 2005, emerging technologies in home building and appliances, and how these factors will affect Energy Star branding and whether Energy Star branding will remain a viable option for the future. XXXXX are performing analyses on prescriptive measures as well as an option for the 2006-2008 program planning. 
2. Program Challenges

California’s Title 24 changes effective in October 2005.
3. Customer Disputes

None

4. Compliance Items

None

5. Coordination Activities
The Statewide Residential New Construction team continues working on the CESNHP for the 2005 year. The RNC team continues to discuss ways to partner with SoCalGas in the 2006-2008 program planning.
6. 

Residential New Construction continues to provide information on the CESNHP, both for single family and multifamily new construction.  Primary focus is on those cities/counties/regions experiencing tremendous growth in residential new construction.  Target areas include but are not limited to; Coachella Valley Desert Communities, the Inland Empire, and Riverside County.  


7. Changes to Subcontractors or Staffing

None
8. Additional Items

None
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B - POP

		Table B - Point of Purchase Documentation

		Products Sold				Cost Per		Transaction		Location

		Count		Type		Incentive		Date		Sold





C - Free Measure

		Table C - Free Measure Distribution Documentation

		Event						No. of		Type of		No. of		Total

		Description		Date		Location		Participants		Product		Products		Value of Products





D - Upstream

		Table D - Upstream Incentive Documentation

		Recipient				Payment		Payment		Total Incentive Paid		Cost Incentive Paid

		Name		Address		Amount		Date		per Product Type		per Product Type





E - Training

		Table E - Training Documentation

		Brief Description of Training		Delivery Method		Materials List		Attendees				Training

								Type		Number		Date		Location





F - Trade Show

		Table F.1 - Trade Show and Public Events, Held

		Event Description		Event

				Location		Date

		note -

		Held during the reporting month

		Table F.2 - Trade Show and Public Events, Planned

		Event Description		Event

				Location		Date

		note -

		Planned for the upcoming month






