2004 - 2005 Energy Efficiency Programs

Monthly Report Narrative
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	Program Implementer Name:
	Southern California Edison

	Program Title:
	Statewide CA Energy Star New Homes – Single Family, Multifamily Programs - PGC

	Program Number:
	1239-04

	Month:
	September 2004


1. Program Status

Program Description
The California Energy Star® New Homes Program will influence the design and construction of single family and multifamily residential new construction. Working together with single and multifamily builders, architects, energy analysts, and other building industry professionals, this program will increase energy savings which will be achieved through a combination of education, design assistance and financial incentives. Single family and low-rise multifamily builder projects meeting the program requirements will also meet the requirements of the U. S. Environmental Protection Agency (EPA) Energy Star( Homes Program. (The EPA does not currently recognize high rise construction with the Energy Star label.)

The program is offered by the four investor-owned California utilities: Pacific Gas & Electric (PG&E), San Diego Gas & Electric (SDG&E), Southern California Edison (SCE) and Southern California Gas (SoCalGas). Program participation is available on a statewide basis, managed locally by each utility. All applications, procedures and program requirements are consistent throughout all four utility service areas.

1.1.1 Budgets and Expenditures

	Budget and Expenditures 
	Budget
	Sep-04
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$9,018,569
	$49,311
	1%
	$948,267
	11%
	$2,659,420
	29%
	$3,607,687
	40%
	$8,070,302

	Admin
	$1,209,000
	$40,642
	3%
	$433,843
	36%
	 
	 
	$433,843
	36%
	$775,157

	Marketing
	$428,200
	$2,099
	0%
	$98,628
	23%
	 
	 
	$98,628
	23%
	$329,572

	DI
	$6,952,600
	$6,571
	0%
	$415,796
	6%
	$2,659,420
	38%
	$3,075,216
	44%
	$6,536,804

	EM&V
	$428,769
	 
	 
	 
	 
	 
	 
	 
	 
	$428,769

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


Note – negative values, if any, reflect accounting adjustments made to correct errors/oversights made during previous reporting periods.
1.1.2 Energy Effects

	Energy Effects
	Goals
	Sep-04
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	Coinc Peak kW
	9,855
	35
	0%
	38
	0%
	4,892
	50%
	4,930
	50%
	9,817

	Annual kWh
	9,084,736
	32,270
	0%
	35,856
	0%
	4,545,974
	50%
	4,581,830
	50%
	9,048,880

	Lifecyc kWh
	163,525,248
	580,867
	0%
	645,408
	0%
	81,827,539
	50%
	82,472,947
	50%
	162,879,840

	Annual Therms
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 

	Lifecyc Therms
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


1.1.3 Performance Goals

	Performance Goals
	Goals
	Sep-04
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	CHEERS Training 
	5
	0
	0%
	0
	0%
	0
	0%
	0
	0%
	5

	Multifamily builder, architect, Title 24 consultant, design team - targeted training
	4
	0
	0%
	0
	0%
	0
	0%
	0
	0%
	4

	20% direct implementation costs are allocated to HTR customers


	20%
	
	
	
	
	
	
	
	
	


1.2 Activities/Accomplishments

1.2.1 Administrative - 
· SCE continues to issue 2004 applications to builders and builder agents for both the MF and SF programs.  The MF program anticipates an increase in activity as numerous projects are finalizing applications for submittal.  In addition, consultants are in place to provide direct implementation support for MF.  The SF program continues its successful momentum.
1.2.2 Marketing – 

· SCE continued monthly builder and consumer media advertisements in local industry trade and homebuyer magazines marketing the program as well as participating homebuilder subdivisions.  SCE finalized the production and printing of a new consumer Energy Star New Homes brochure was in September.  These brochures will be placed in participating builder subdivisions as well as for use at various marketing and trade show events.  

1.2.3 Direct Implementation - 
1.2.3.1 Audits, Site Surveys and Partnerships -  

Not Applicable
1.2.3.2 Direct Installations, Rebates, Equipment Maintenance and Optimization – 
	Measures
	Installed in September
	Paid & Committed

	SF Home 15% Inland
	0
	1,325

	SF Home 20% Inland
	27
	2,670

	MF Home 15%
	0
	533


1.2.3.3 Calculated and Actual Payment Reconciliation - 

None

1.2.4 EM&V

None

2. Program Challenges

None

3. Customer Disputes

None

4. Compliance Items

None

5. Coordination Activities
SCE, PG&E, and Sempra Utilities continue to discuss and coordinate program changes and activities for the 2005 program year.  At this time, the IOUs are anticipating no major changes for the CESNHP. 

6. Changes to Subcontractors or Staffing

None
7. Additional Items

None
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B - POP

		Table B - Point of Purchase Documentation

		Products Sold				Cost Per		Transaction		Location

		Count		Type		Incentive		Date		Sold





C - Free Measure

		Table C - Free Measure Distribution Documentation

		Event						No. of		Type of		No. of		Total

		Description		Date		Location		Participants		Product		Products		Value of Products





D - Upstream

		Table D - Upstream Incentive Documentation

		Recipient				Payment		Payment		Total Incentive Paid		Cost Incentive Paid

		Name		Address		Amount		Date		per Product Type		per Product Type





E - Training

		Table E - Training Documentation

		Brief Description of Training		Delivery Method		Materials List		Attendees				Training

								Type		Number		Date		Location





F - Trade Show

		Table F.1 - Trade Show and Public Events, Held

		Event Description		Event

				Location		Date

		note -

		Held during the reporting month

		Table F.2 - Trade Show and Public Events, Planned

		Event Description		Event

				Location		Date

		note -

		Planned for the upcoming month






