2004 - 2005 Energy Efficiency Programs

Monthly Report Narrative
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	Program Implementer Name:
	Southern California Edison

	Program Title:
	Statewide CA Energy Star New Homes – Single Family, Multifamily Programs - PGC

	Program Number:
	1239-04

	Month:
	December 2004


1. Program Status

Program Description
The California Energy Star® New Homes Program will influence the design and construction of single family and multifamily residential new construction. Working together with single and multifamily builders, architects, energy analysts, and other building industry professionals, this program will increase energy savings which will be achieved through a combination of education, design assistance and financial incentives. Single family and low-rise multifamily builder projects meeting the program requirements will also meet the requirements of the U. S. Environmental Protection Agency (EPA) Energy Star( Homes Program. (The EPA does not currently recognize high rise construction with the Energy Star label.)

The program is offered by the four investor-owned California utilities: Pacific Gas & Electric (PG&E), San Diego Gas & Electric (SDG&E), Southern California Edison (SCE) and Southern California Gas (SoCalGas). Program participation is available on a statewide basis, managed locally by each utility. All applications, procedures and program requirements are consistent throughout all four utility service areas.

1.1.1 Budgets and Expenditures

	Budget and Expenditures 
	Budget
	Dec-04
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$9,428,769
	$272,717
	3%
	$1,562,497
	17%
	$2,868,700
	30%
	$4,431,197
	47%
	$7,866,273

	Admin
	$1,209,000
	$40,955
	3%
	$541,210
	45%
	 
	 
	$541,210
	45%
	$667,790

	Marketing
	$428,200
	$19,560
	5%
	$137,414
	32%
	 
	 
	$137,414
	32%
	$290,786

	DI
	$7,362,800
	$212,202
	3%
	$883,874
	12%
	$2,868,700
	39%
	$3,752,574
	51%
	$6,478,926

	EM&V
	$428,769
	 
	 
	 
	 
	 
	 
	 
	 
	$428,769

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


Note – negative values, if any, reflect accounting adjustments made to correct errors/oversights made during previous reporting periods.
1.1.2 Energy Effects

	Energy Effects
	Goals
	Dec-04
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	Coinc Peak kW
	10,233
	107
	1%
	167
	2%
	5,089
	50%
	5,256
	51%
	10,066

	Annual kWh
	9,433,403
	99,618
	1%
	155,792
	2%
	4,715,144
	50%
	4,870,936
	52%
	9,277,611

	Lifecyc kWh
	169,801,258
	1,793,117
	1%
	2,804,256
	2%
	84,872,592
	50%
	87,676,848
	52%
	166,997,002

	Annual Therms
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 

	Lifecyc Therms
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


1.1.3 Performance Goals

	Performance Goals
	Goals
	Dec-04
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	CHEERS Training 
	5
	0
	0%
	0
	0%
	0
	0%
	0
	0%
	5

	Multifamily builder, architect, Title 24 consultant, design team - targeted training
	4
	0
	0%
	1
	25%
	0
	0%
	1
	25%
	3

	20% direct implementation costs are allocated to HTR customers


	20%
	
	
	56%
	
	
	
	56%
	
	


1.2 Activities/Accomplishments

1.2.1 Administrative - 
· SCE continued throughout the month of November and early December to supply applications for the MF and SF programs. Both programs were closed for new application as of December 15th. We continued through the rest of the month to work on existing applications and ensuring that the applications that were in house had all the proper documentation and were able to make it through plan check review.  XXXXX attended the CHEERS Board Meeting in Sacramento with XXXXX and was elected to the CHEERS Board. This is a positive step in allowing SCE to work closely with the people who administer the registry, something that is vital to the success of the SF and MF CESNHP.
1.2.2 Marketing – 

· SCE continued monthly builder and consumer media advertisements in local industry trade and homebuyer magazines marketing the program as well as participating homebuilder subdivisions.  Another option to get the marketing materials we have out to builders is that include a “sample” of pictures of the marketing material we have available and we have gotten a good response from builders who call to ask for more of a certain marketing piece be sent to use in their model homes.   

1.2.3 Direct Implementation - 
1.2.3.1 Audits, Site Surveys and Partnerships -  

Not Applicable
1.2.3.2 Direct Installations, Rebates, Equipment Maintenance and Optimization – 
	Measures
	Installed in December
	Paid & Committed

	SF Home 15% Inland
	16
	1,309

	SF Home 20% Inland
	71
	2,582

	MF Home 15%
	0
	1,695


1.2.3.3 Calculated and Actual Payment Reconciliation - 

None

1.2.4 EM&V

 XXXXX and XXXXX have been on conference calls for the 4th quarter with our 
Statewide counterparts in New Construction, MV&E group as well as CSBU Technical Support regarding the verification studies of our past CESNHP programs. The studies are being conducted on behalf of our SF and MF programs and are requiring data from the projects, quantified kW and kWh savings as well as customer surveys. These calls are on-going and expected to continue through 2005.
2. Program Challenges

None

3. Customer Disputes

None

4. Compliance Items

None

5. Coordination Activities
SCE, PG&E, and Sempra Utilities discussed issues that were detected in the 2004 program and needed improvement since we are not making any changes to the California Energy Star New Homes Program (CESNHP) in 2005. We spent the month of December reviewing the application forms, correcting the date to 2005 and providing more clarification on program issues. These applications have been sent on to our Corporate Communications group and we anticipate sending out to customers prior to the end of January. Also, since October, 2005 will mark the beginning of the new Title 24 compliance requirements, the Utilities have been discussing the changes and how our program will need to look in 2006.
6. Changes to Subcontractors or Staffing

None
7. Additional Items

None
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B - POP

		Table B - Point of Purchase Documentation

		Products Sold				Cost Per		Transaction		Location

		Count		Type		Incentive		Date		Sold





C - Free Measure

		Table C - Free Measure Distribution Documentation

		Event						No. of		Type of		No. of		Total

		Description		Date		Location		Participants		Product		Products		Value of Products





D - Upstream

		Table D - Upstream Incentive Documentation

		Recipient				Payment		Payment		Total Incentive Paid		Cost Incentive Paid

		Name		Address		Amount		Date		per Product Type		per Product Type





E - Training

		Table E - Training Documentation

		Brief Description of Training		Delivery Method		Materials List		Attendees				Training

								Type		Number		Date		Location





F - Trade Show

		Table F.1 - Trade Show and Public Events, Held

		Event Description		Event

				Location		Date

		note -

		Held during the reporting month

		Table F.2 - Trade Show and Public Events, Planned

		Event Description		Event

				Location		Date

		note -

		Planned for the upcoming month






