2004 - 2005 Energy Efficiency Programs

Monthly Report Narrative
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1. Program Status

Program Description
The Single Family Energy Efficiency Rebate (SFEER) program of 2004-2005 offers measures from the traditional part of the program as well as measures previously included in the Residential Upstream Lighting program. Combining all these measures applicable to residential customers under the same program allows synergies and efficiencies in the areas of administration, materials preparation, and communications to the various market actors.  While all residential customers have the opportunity to participate in the program, additional marketing and promotional activity is targeted to customer segments defined as hard-to-reach (HTR).  This targeted marketing activity increases awareness and participation from these customers to ensure that the HTR goals are met or exceeded.

1.1.1 Budgets and Expenditures

	Budget and Expenditures 
	Budget
	May-04
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$10,437,999
	$758,837
	7%
	$1,996,573
	19%
	$609,751
	6%
	$2,606,324
	25%
	$8,441,426

	Admin
	$2,149,125
	$66,541
	3%
	$363,255
	17%
	 
	 
	$363,255
	17%
	$1,785,870

	Marketing
	$594,000
	$12,263
	2%
	$60,847
	10%
	 
	 
	$60,847
	10%
	$533,153

	DI
	$7,256,874
	$680,033
	9%
	$1,572,471
	22%
	$609,751
	8%
	$2,182,222
	30%
	$5,684,403

	EM&V
	$438,000
	 
	 
	 
	 
	 
	 
	 
	 
	$438,000

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	


1.1.2 Energy Effects

	Energy Effects
	Goals
	May-04
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	Coinc Peak kW
	21,969
	3,109
	14%
	5,907
	27%
	1,977
	9%
	7,884
	36%
	16,063

	Annual kWh
	74,664,923
	13,829,041
	19%
	22,225,632
	30%
	13,631,422
	18%
	35,857,054
	48%
	52,439,291

	Lifecyc kWh
	815,046,340
	130,929,003
	16%
	218,428,925
	27%
	169,801,129
	21%
	388,230,055
	48%
	596,617,415

	Annual Therms
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 

	Lifecyc Therms
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


1.1.3 Performance Goals

	Performance Goals
	Goals
	May-04
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	Single Family Rebate Program Hard-To-Reach:  Achieve 34% of the program's applications from zip codes designated as hard-to-reach
	34%
	40%
	n/a
	40%
	n/a
	0%
	n/a
	40%
	n/a
	

	15% of Incentives to go to geographical HTR areas outside L.A. Basin.
	15%
	17.2%
	n/a
	17.2%
	n/a
	0%
	n/a
	17.2%
	n/a
	

	10% of Incentives to go to customers through grocery or drug retailers.
	10%
	33.6%
	n/a
	33.6%
	n/a
	0%
	n/a
	33.6%
	n/a
	


1.2 Activities/Accomplishments
1.2.1 Administrative - 
· Continued discussions with Home Depot regarding the expansion of point-of-sale rebates to include Room Air Conditioners.  

· 
· 
· Continued discussions with Lowe’s for the implementation of point-of-sale rebates for both room air conditioners and electric water heaters.

· 
· Lighting measures are on track for early goal attainment
· .
· 
1.2.2 Marketing - 
See Attachment A for list of marketing materials.


1.2.3 Direct Implementation -
1.2.3.1 Audits, Site Surveys and Partnerships -  

Not Applicable.
1.2.3.2 Direct Installations, Rebates, Equipment Maintenance and Optimization – 
	Types of Measures Installed
	Measures Installed in May

	Pool Measures 
	462

	Room ACs
	74

	Electric Water Heaters
	2

	
	

	
	

	Programmable Thermostats
	1,191

	Attic Insulation
	2,037

	Whole House Fan
	454

	Evaporative Coolers
	220

	HVAC
	189

	Lighting Measures
	184,894


1.2.3.3 Calculated and Actual Payment Reconciliation - 

There was one incorrect information technology charge of $2,584.17 that resulted in a discrepancy between the financial incentives paid in Tab 1A – Expenditures Worksheet and the calculated financial incentives in Tab 2A – Recorded EE Activities Worksheet.  The discrepancy is being corrected and will be accurately reflected in next month’s report.

1.2.4 EM&V

The EM&V activity is being done as a supplement to the 2004-05 EM&V study of statewide Single Family Energy Efficiency Rebate program that is being managed by PG&E. 

2. Program Challenges

Incentive funds are nearly exhausted for the program.  All are expected to be committed by the end of June 2004.
3. Customer Disputes

None
4. Compliance Items

None
5. Coordination Activities

None
6. Changes to Subcontractors or Staffing

None
7. Additional Items

None

A. 

B. 

C. 

D. 

E. 

F. 
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B - POP

		Table B - Point of Purchase Documentation

		Products Sold				Cost Per		Transaction		Location

		Count		Type		Incentive		Date		Sold





C - Free Measure

		Table C - Free Measure Distribution Documentation

		Event						No. of		Type of		No. of		Total

		Description		Date		Location		Participants		Product		Products		Value of Products





D - Upstream

		Table D - Upstream Incentive Documentation

		Recipient				Payment		Payment		Total Incentive Paid		Cost Incentive Paid

		Name		Address		Amount		Date		per Product Type		per Product Type





E - Training

		Table E - Training Documentation

		Brief Description of Training		Delivery Method		Materials List		Attendees				Training

								Type		Number		Date		Location





F - Trade Show

		Table F.1 - Trade Show and Public Events, Held

		Event Description		Event

				Location		Date

		note -

		Held during the reporting month

		Table F.2 - Trade Show and Public Events, Planned

		Event Description		Event

				Location		Date

		note -

		Planned for the upcoming month






