2004 - 2005 Energy Efficiency Programs

Monthly Report Narrative


	Program Implementer Name:
	Southern California Edison

	Program Title:
	Statewide Single Family Energy Efficiency Rebates Program - PGC

	Program Number:
	1234-04

	Month:
	February 2004


1. Program Status

Program Description
The Single Family Energy Efficiency Rebate (SFEER) program of 2004-2005 will offer measures from the traditional part of the program as well as measures previously included in the Residential Upstream Lighting program. Combining all these measures applicable to residential customers under the same program will allow synergies and efficiencies in the areas of administration, materials preparation, and communications to various market actors.  While all residential customers will have the opportunity to participate in the program, additional marketing and promotional activity will be targeted to customer segments defined as hard-to-reach (HTR).  This targeted marketing activity will increase awareness and participation from these customers to ensure that the HTR goals are met or exceeded.
Activities/Accomplishments
· Response to the program through February has been strong, indicating that when the program can be maintained without interruption, the interest generated from the previous program year has a self-sustaining aspect.
· Continued detailed discussions with Home Depot and Lowe’s regarding the expansion of point-of-sale rebates to other program measures.
· The manufacturer component of the upstream lighting strategy was designed to achieve the program’s hard-to-reach targets, rural ZIP codes, groceries, and drug stores early on.   Implementation for this component began in February 2004 and will continue through May 2004.
· As part of the upstream lighting strategy, the big-box retailers were offered the option to choose the mark-down or the manufacturer buy-down for a particular product.  Implementation for this component began in February 2004 and will continue through October 2004.
· Initial allocations were granted in February to reserve incentive funds for manufacturers and retailers.  Due to an overwhelming response to our first promotion, the measure mix of commitments exceeds all annual PGC targets for lighting measures.  As is common each year, actual results are expected to vary during the coming promotion periods.  The expected variance will be due to cancellations or forfeitures, and the resultant re-assignment of funds.  

2. Program Challenges

None

3. Customer Disputes

None

4. Compliance Items

SCE submitted updated Program Implementation Plans (PIP) for this program on February 2, 2004 to the CPUC’s Energy Division.
5. Coordination Activities

There were no activities beyond what may be described in the monthly reporting tables.
6. Training

There were no activities beyond what may be described in the monthly reporting tables.
7. Rebate and Direct Install Expenditure Adjustments

Due to actual incentives paid to customers are capped at maximum program rebate level or measures that are qualified for partial incentive payment only, the financial incentives to customers in Tab 1A - Expenditures Worksheet may be differ from the calculated financial incentives in Tab 2A - Recorded EE Activities Worksheet.

8. Changes to Subcontractors or Staffing

Program Manager and subcontractors have not changed.
9. Marketing

There were no activities beyond what may be described in the monthly reporting tables.
10. Additional Items

None.
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