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PART 2.  PROPOSAL SUMMARY AND BUDGET ALLOCATION

a)
Santa Barbara County Energy Efficiency Partnership was first funded in 2007.  The partnership includes the County of Santa Barbara, Southern California Edison and the cities of Carpinteria, Goleta and Santa Barbara.   The program leverages partner resources to reduce energy usage in Santa Barbara County and all participating municipalities within its jurisdiction. In addition, this energy efficiency partnership allows PG&E, SCE and SCG to focus on hard-to-reach small government customers by taking advantage of the various communications resources provided by the local governments.


Santa Barbara County is located on California’s Central Coast and split into a northern section and southern section by the Santa Ynez Mountains.  The county covers 2,737 square miles.  The most current population estimate is 408,855, with a little under half of the population living in the Cities of Santa Barbara and Santa Maria. Approximately 38% of the population is Hispanic, with the majority speaking Spanish at home. The northern part of the county is dominated by agricultural activities and Vandenberg Air Force Base. The economy in the southern part of the county is based on tourism, education, the service sector, and a rising high tech industry. Santa Barbara County is number three in the nation in the production of strawberries; number four in the production of lettuce. Santa Maria is one of the nation’s leading wine producers, with around 36 vineyards in the Santa Ynez Valley alone.    

 During the 2009-2011 Program Cycle, Santa Barbara County Energy Efficiency Partnership intends to build upon the achievements made in 2007-2008 to expand the reach of the program, partnering with more municipalities and extending the impact of our direct install and education efforts. The target markets will include residential, small business and municipal governments.  On behalf of the residential and small business targets, the program will provide free energy audit and direct install services. During 2009, along with the lighting measures and HVAC services, we plan to increase the gas savings measures provided to small business customers.  Under the municipal segment we will provide a free energy assessment and Direct Installation Program, a program to work with municipalities on customized energy-efficiency projects utilizing the NRR-DR process, and retro-commissioning. 


We intend to enhance the Codes & Standards and Training and Education components to achieve additional lasting impacts, particularly in the building design and construction industry.


The information listed below provides a summary breakdown of the individual program elements.
MUNICIPAL/PUBLIC AGENCY CUSTOMERS

· Municipal Energy Efficiency Program
· Market Definition:  County of Santa Barbara, the Cities of Santa Barbara, Goleta and Carpinteria and all municipally owned and/or operated facilities within county jurisdiction. The 2009-2011 market will be expanded to include special districts (i.e. water, fire and school districts) and non-profit organizations with offices and/or other facilities in the Santa Barbara County area that serve local communities.
· Services: Free of charge to customer:
· Energy audit of facilities
· Energy Assessment Reports with recommendations for calculated and hybrid savings opportunities
· Technical assistance with evaluating energy-efficiency options for complex lighting and HVAC systems. 
· Free Direct Installation of measures:  CFLs, hardwired fixtures, lighting controls, T-8’s, occupancy sensors, LED exit signs, vending machine controllers, low-flow showerheads, aerators, and pipe wrap. 
· Direct Installation of measures requiring a co-pay -- New, less cost-effective measures, such as PTACs, dimmable CFLs, globe CFLs, LED outdoor lighting and other gas measures.
· Assistance with calculated savings and hybrid savings rebate applications
· Application for Retro-Commissioning Program

· Implementer: Staples Marketing Communications contracting with Staples & Associates, Inc.
· Marketing: Comprehensive multi-modal targeting and distribution of marketing materials and information through local government-run communication systems such as, Santa Barbara County Cable TV Channel 20   the City TV – Channel 18 television station in Santa Barbara, City of Goleta Cable Channel 19, City of Carpinteria Cable Channel 18 as well as municipalities and County websites, newsletters, and other vehicles. Marketing efforts will include utilizing local radio, newspapers and websites, in addition to direct marketing to municipality and special district staff.
· Purpose of program:  Energy savings, community awareness, and staff education.
· Develop and Promote Municipal Energy-related Codes, Standards & Incentives

· Market Definition:  Santa Barbara County and all municipal governments within SCE and PG&E territory
· Services:

· Development of a Municipal Forum to create common goals for energy efficiency and emissions reductions. The Forum would hold regular meetings for the purpose of establishing common goals for the region.
· Education on ways to affect Codes, Standards and Incentive – Best practices so that they exceed current Title 24 standards
· Expert consultation

· Implementer: Staples Marketing Communications contracting with Staples & Associates, Inc.
· Marketing: Support and strategies developed by Santa Barbara County and the Cities of Carpinteria, Goleta and Santa Barbara and other municipalities within Santa Barbara County  including special district staf . Outreach to local building and trade professionals and organizations including Santa Barbara Contractors Association, AIA, Architecture 2030, Built Green, and other green business and sustainability programs.
· Purpose of program: To establish uniform goals for changing local codes, standards and incentives beyond Title 24 to improve energy efficiency and emissions reductions.

COMMERCIAL CUSTOMERS

· Small Business Direct Install Program
· Market Definition:  Small businesses operating in Santa Barbara County and all municipalities and special districts within the County’s jurisdiction in SCE service territory.
· Services:

· Free energy audit of facilities
· Direct installation of a comprehensive mix of energy efficiency measures:
Free of charge – CFLs, hardwired fixtures, lighting controls, T-8’s, LED exit signs, occupancy sensors, vending machine controllers, low-flow showerheads, aerators and pipe wrap. 

Co-pay – New, less cost-effective measures, such as PTACs, dimmable CFLs, globe CFLs, LED outdoor lighting and other gas measures.
· Implementer: Staples Marketing Communications contracting with Staples & Associates, Inc.
· Marketing: Through paid broadcast media schedules; earned media coverage such as newspaper articles and press releases; and public events, as well as working with local hospitality associations and chambers of commerce to reach their members. Local government communications media such as city newsletters, websites, and Cable TV channels also utilized.
· Purpose of program: Energy savings 

RESIDENTIAL CUSTOMERS

· Implement Home Survey Program

· Market Definition: Owner- or renter-occupied single-family homes and multifamily apartments in Santa Barbara County’s municipal governments and unincorporated areas of Santa Barbara County.
· Services: 

· Free home energy survey using the audit tool provided by the appropriate IOU partner 
· Free direct installation of CFLs throughout home. 
· Free installation of low-flow showerheads, aerators and pipe wrap.
· Free written survey report with recommendations for additional actions and installs
· Free information on Mass Market Residential Rebates and other IOU programs and services
· Follow-up with customers to encourage adoption of recommendations presented in audit report. 
· Coding system for claiming savings for rebate applications submitted to IOU by recipients of survey.
· Implementer: Staples Marketing Communications contracting with Staples & Associates, Inc
· Marketing: Mass media, earned media, home show and homebuyer fairs, and outreach events with partner retailers. Local government communications media such as city newsletters, websites, and Cable TV channels also utilized.
· Purpose of program: Consumer education and energy savings 

OTHER SERVICES

· Education/Training Programs

· Market Definition: Residential and small business customers, including professionals in the building design and construction and allied fields. 
· Services: 

▪IOU-sponsored training and workshops

▪Customized courses to meet special needs
· Green Building & Energy Efficiency
· Strategies for Reducing Energy Use & Carbon Emissions
· Certification such as the Building Services Professional Course
· Job training courses to train energy auditors, lighting installers, etc.

· Presentations at homebuyer fairs and home shows
· Tie-ins with environmental and other relevant observance
· Implementer:  Staples Marketing Communications contracting with Staples & Associates, Inc. 
· Marketing: Targeted media schedules in print, radio and/or online; publicity generated through earned media, trade association web sites, email blasts, etc. Local government communications media such as city newsletters, websites, and Cable TV channels also utilized.
· Purpose of program: Education and Training 

· Marketing, Education and Outreach
· Definition & Services: Staples Marketing Communications will continue to maintain the toll-free phone number (888-324-0930) and to provide municipalities, businesses and residents single sources of information regarding the Santa Barbara County Energy Efficiency Partnership program.  

· Implementer: Staples Marketing Communications 

· Purpose of program: Consumer education and energy savings 

b) 
The Santa Barbara County Energy Efficiency Program is designed to overcome various barriers have that have prevented municipal, small business, wine producing and residential customers in Santa Barbara County municipalities from participating in energy-saving and other IOU programs and services by offering solutions to common obstacles, such as: lack of knowledge about cost-effective energy-efficiency retrofits; limited accessibility to energy-efficiency equipment and quality installation; lack of financing and high start-up expenses. 

Based on the program experience in 2007-2008, we anticipate that the proposed 2009-2011 effort will meet its energy-savings goals by enrolling a large number of new municipalities as participants.  The 2009-2011 proposal also includes a more robust municipal program designed to help local governments lead by example, as well as an increased focus on Codes & Standards and changes to current zoning and ordinances to encourage LEED compliance in local building and design standards.  We intend to leverage the experience of municipal governments, such as Santa Barbara, which has successfully implemented codes and standards that exceed Title 24 and fold these strategies into the local municipal energy plans.
2009-2011 Santa Barbara County Energy Efficiency Partnership  Proposed budget: $3,000,000
Energy Savings and Demand Reduction Forecast

	Installation Goals                                             
	Year #1 – Year #3

	Gross Peak Demand Reduction (kW)
	1,596

	Gross Energy Savings (kWh)
	11,825, 000

	Gross Therm Savings (therm)
	


Overall Budget Allocations

	Utility:  Southern California Edison                                           

	Item
	Program Budget

	
	($)
	(%)

	Administrative Costs*
	729,000
	24

	Marketing/Outreach Costs
	202,500
	7

	Incentive/Rebate Costs
	412,500
	14

	Direct Implementation Costs**
	1,656,000
	55

	Total
	3,000,000
	100%


*    
Includes $391,500 for SCE costs

**  
Includes $1,237,500 for Direct Install, Hybrid Direct Install and Municipal 
Direct 
Delivery (product only), plus $418,400 for implementation costs.

PART 3.

ITEM A. COST EFFICIENCY

Santa Barbara County Energy Efficiency Partnership is a proposed program with a proven model to provide a TRC of 1.5 and PAC of 1.8.  The proposed 2009-2011 program includes a direct install effort that focuses on lighting, HVAC, refrigeration, and hot water measures that generate almost immediate energy savings and which can be installed with the least disruption in the customer’s daily operations. When there is a demand for hybrid installs that go above and beyond the approved list of measures, the program will establish a co-pay process and meet the customized needs of the target municipality. Staples Marketing subcontracts with Staples & Associates for installation and product inventory services, taking advantage of Staples & Associates’ convenient headquarters location in Bakersfield.  

The Santa Barbara County Energy Efficiency Partnership will also utilize the resources of program partners to develop, and distribute marketing and outreach to the greater community.  The Santa Barbara County Energy Efficiency Partnership will further leverage solid relationships with chambers of commerce, realtor associations, building and trade organizations, non-profit environmental associations, special districts and other organizations to reach customers with  the message of promoting  energy efficiency throughout our community.

Budget (Resource and Non-Resource Activities)

	Item                                             
	Year #1 – Year #3

	1)  Total Resource Activity Budget ($)
	1,650,000

	2)  Total Resource Activity Budget Sponsored by Partner
	4,925,537*

	3)  Non-resource Activity Budget ($)
	1,350,000

	4)  Total Non-resource Activity Budget Sponsored by Partner ($)
	0**

	Total Proposed Budget ($) to IOU = 1) – 2) + 3) – 4)
	


*The $4,925,537 budget reflects projects that are approved  or identified for funding by the City of Santa Barbara through 2011. There is an additional $4,786,000 pending in the City of Santa Barbara and an additional $1,500,000 pending for Santa Barbara county-municipal buildings.  County also has over $6,000,000 in pending projects for Municipal Building.
**There are no actual dollars budgeted for this line item, but Santa Barbara County, the Cities of Santa Barbara, Goleta and Carpenteria and other municipal partners will provide in-kind services, such as personnel, equipment, facilities access to government-owned television stations, endorsements from governing bodies, and additional support.

**We put a value on this of approximately $750,000 over the 3 years.

ITEM B. SKILL AND EXPERIENCE



The County of Santa Barbara has completed a number of energy projects, ranging from lighting retrofits to installation of renewable energy sources. Since the 1990s, most county-owned buildings have either been retrofitted with low-energy light fixtures, evaluated for retrofitting, or are scheduled for retrofitting.

In the late 1990s, the Office of the County Architect began an effort to draft facility policies that would implement sustainable features in new facilities and major remodels. Those policies became known as the Facility Policy Framework, the first such document to be adopted by a County Board of Supervisors in California. The Framework established a process for incorporating for renewable energy technologies in our facility development program.


At the same time, the County of Santa Barbara contracted with Geothermal Resources Technologies and the University of Indiana to investigate geothermal fields to provide the baseline temperature for two major projects -- the District Attorney’s Office and The Lompoc Wellness Clinic – by reporting on an exploratory borehole. The cost to install the final loop-field for the Lompoc Wellness Clinic was $210,000. With an annual energy savings of $12,540, the field will be paid off in less than 17 years. This is just one example of several successful geothermal building and retrofitting projects.

A few years ago, the county constructed the Casa Nueva Office Building, which was 20% more efficient than Title 24 energy modeling, and submitted it to LEED and Savings by Design for certification. It earned the Savings by Design Award of High Honor.  A 2007 energy audit identified inadequate installs and improper systems configuration. Remediation dropped energy use by 67%. 

The City of Santa Barbara has been successful in implementing energy efficiency projects as part of its sustainability goals.  Between 2000 and 2002, the City replaced all traffic signals citywide with LED signals, resulting in an approximate 1,000,000 kWh annual savings.  Lighting retrofits have been completed throughout City buildings.  All street lights are powered by sodium or metal halide lamps.  Pumps and motors in water and wastewater facilities have started being replaced to reduce energy demand.  The Airport has installed pilot-controlled lighting and replaced airfield lighting and transformers to reduce energy.  Many City facilities have reduced lighting with motion sensor technology.  

In 2007, the U.S. Conference of Mayors named the City of Santa Barbara as one of the top 5 small cities (under 100,000 population) for climate protection activities in the nation.  Other environmental achievements include the following:

· Adoption of the Architecture 2030 Energy Ordinance in 2008 becoming California’s most energy stringent building code regulations for private development, exceeding Title 24 regulations by up to 20%

· Completion of a Green Building Policy for City Facilities to require LEED-Silver certification for all new construction, major renovations, and building retrofits

· Becoming the first Southern California city to certify a greenhouse gas emissions inventory with the California Climate Action Registry in 2005 related to the use of vehicle fuel, electricity, and natural gas   

· Switching to B20 ultra-low-sulfur biodiesel fuel in all diesel vehicles, including fire engines and construction equipment

· Converts methane gas to electrical energy at the wastewater treatment plant with a fuel cell technology, powering ½ of the plant’s needs    

· Adoption of a Solar Design Guidelines and Recognition Program in 2006 to encourage the construction of solar energy systems and passive solar design

· Winning the 2007 Flex Your Power Award for reducing energy use through water conservation efforts

· Diverting 63% of its waste from the landfill through aggressive recycling, composting, electronic waste, and education programs

· Conducting all City events as “zero waste events,” where utensils and plates are compostable or recyclable and no waste is generated

· Transitioning City facilities to Green Seal certified cleaning supplies in 2007

· Achieving “Green” status for 98% of Santa Barbara’s parkland, where only low hazard pesticides and methods are used to control pests and weeds

ITEM C. DEMONSTRATED COMMITMENT

Santa Barbara County has plans for $5,000,000 in energy-efficient new construction and $1,000,000 in energy-efficiency retrofits, currently under review for funding. The City of Santa Barbara has $4,925,573 in approved or identified for funding for the three year program (budgets are approved annually) and $4,786,000 in funding pending approval for new construction and energy-efficiency retrofit projects.

Santa Barbara was the first California County to establish and adopt a Board of Supervisors’ policy statement outlining a sustainable strategy for its operations, including development of its own facilities and those of private-sector entities building on county-owned lands. The Facilities Policy Framework was adopted in 2000 and enforced by the County Architect according to County Ordinance 4522.  Current efforts focus on strengthening the Framework with the Public Sustainable Architecture Directive, which would make the Framework mandatory and would direct all county departments to create carbon emission reduction plans. The Directive also will require General Services to create energy budgets for new or significantly remodeled facilities that reduces energy budgets to AB32 targets, at a minimum. A more aggressive approach is being established in the growing set of targets known as Architecture 2030.


Santa Barbara County nearing completion on its first attempt to calculate its own carbon footprint, which is the foundation for an Emissions Reduction Action Plan. The goal is a plan that is certified by the Climate Action Registry and tracked annually.  


The county’s department-specific energy management efforts are being coordinated under the oversight of an Energy Manager, who will be in place by the end of March 2008 and will champion resource conservation across the entire county organization.

Santa Barbara County is in a period of drought that exceeds anything recorded in the past 100 years. The County and many of the cities incorporated within its borders have demonstrated a commitment to programs that protect the environment and conserve resources. The Santa Barbara County Water Agency’s Water Efficiency Program has been in place for 18 years, implementing dozens of programs to save water through home, business and landscaping efficiencies and education.  During the last five years, programs have included Commercial Rebates, Smart Irrigation controller, Smart Rise and Save, among others.

The County’s Green Business Program is a partnership of utilities, water districts, County departments, sanitary districts and other government agencies. Beginning in 2008, these entities are coordinating on retrofit and rebate programs designed to help businesses attain “green certification” through energy efficiency, recycling, air pollution reduction and water savings. The County also funds the Clean Air Express, a bus transit program for commuters.


The Resource Recovery and Waste Management Division has a successful electronics, hazardous, green and recyclable waste recycling program, which includes a mandatory commercial recycling program for businesses, multifamily dwellings and mobile home parks.   It is the intent of the 2009-2011 Santa Barbara County Energy Efficiency Partnership  to assist local municipalities to develop their own energy plans based on a template developed by the County of Santa Barbara  and Staples Marketing Communications.
The City of Santa Barbara adopted a Sustainable City Plan in 2006 to achieve greenhouse gas emission goals set forth in the Kyoto Protocol.  The City hired Jim Dewey as the City’s Facility and Energy Manager in 2007 to serve as the City of Santa Barbara’s Energy Champion, with 27 years of experience managing facilities and energy use and retrofit projects.  He is a certified energy manager with the Association of Energy Engineers.  He is joined by the following lead staff who are implementing significant energy efficiency projects: Waterfront Facilities Manager, Water Resources Manager, Wastewater Manager, Water Manager, Airport Environmental Analyst, Information Systems Manager.  Coordination for citywide sustainability efforts and greenhouse gas emission goals is provided by the City Administrator’s Office.  

ITEM D. PARTNER’S MUNICIPAL FACILITIES AND INFRASTRUCTURE


Santa Barbara County estimates that there are 900 municipal buildings and a total 2,197,633 square feet of building space in the Santa Barbara County Energy Efficiency Partnership  territory. A primary goal for the 2009-2011 Santa Barbara County Energy Efficiency Partnership  is to reach all municipal governments and generate their participation in the program. 
The City of Santa Barbara was the first Southern California city to certify greenhouse gas emissions for its City facilities and fleet through the California Climate Action Registry (emissions certified for 2005 and 2006).  The data has been used to develop the Fiscal Year 2009 Energy Work plan.  The upcoming work plan includes energy efficiency projects for the water and wastewater treatment plants, harbor, airport, parking structures, and General Fund facilities (Police, Fire, Library, Public Works, Community Development, and City Hall).  

The City of Santa Barbara has demonstrated its leadership in energy conservation and renewable energy for 334 public facilities with over 3,000,000 square feet of building space.  Since 2002, electricity usage has declined by 2,254,325 kWh in wastewater facilities, by 16,115 kWh in traffic signal systems, and 308,459 kWh in other City facilities.  Through pending projects for energy efficiency and renewable energy, it is anticipated that City facilities will reduce electricity demand by approximately 5,000,000 kWh by 2012 towards a Council goal of becoming carbon neutral.  Long-term greenhouse gas emission goals are currently being developed for City operations.  The City Council has approved a Sustainability City Plan in 2006 and Sustainability Work plan in 2007 that guide future projects in the areas of climate protection, water conservation, and recycling.  

ITEM E. FEASIBILITIY

The County of Santa Barbara will implement its program through either the Capital Maintenance or Capital Projects Groups with oversight from the County Energy Manager.

Based on our current experience with the Santa Barbara County Energy Efficiency Partnership, we anticipate meeting or exceeding our program goals in 2009-2011.  The county and various other government and NGOs in the county already demonstrate an interest in facilitating energy efficiency projects and collaborating with one another for greater impact. 

The County intends to leverage the California Energy Commission's Energy Efficiency Financing Program to help municipalities finance NRR projects with the CEC’s low-interest loans for the installation of customized energy-saving measures. 

The City of Santa Barbara has approved plans to complete the following energy workplan by June 30, 2009:

· Lighting:  1)Lighting level audit and lamping reduction; 2) Tennis court lighting replacement

· HVAC:  1) System replacements; 2) Installation of HVAC direct digital controls; 3) Rollout of energy information system; and 4) Mechanical retro-commissioning of General Fund buildings

· Water: Replacement of existing water pumps and motors with more efficient models

· Wastewater: 1) Replacement of influent pumps, 2) blower system, 3) digester sludge transfer pump, and 4) major modifications to wastewater treatment plant 

· Other: 1) Marina solar thermal conversions; and 2) Computer server and infrastructure replacement/consolidation

Additional projects to be completed in 2010 and 2011 include: 1) Replacement of incandescent Airport taxiway lighting with LED lighting; 2) Airline terminal lighting improvements; 3) Parking structure lighting improvements, and 4) Sub-metering harbor slips.

ITEM F. INTEGRATED APPROACH


During the 2009-2011 program cycle, Santa Barbara County Energy Efficiency Partnership will pursue a highly integrated approach to the program by incorporating customer education on solar, renewable energy, demand side and other programs, services and incentives that will benefit the customer. 
 The City of Santa Barbara has increased is use of on-site renewable energy to power facilities. Solar PV has been constructed on a fire station to provide half of its power needs.  A fuel cell generator at the wastewater treatment plant currently converts methane to electricity.   The following renewable energy projects are currently being planned in the City of Santa Barbara:

· Corporate Yard Solar PV Installation:  est. 367,920 kWh savings

· Hydroelectric Plant Reactivation:  est. 459,900 kWh savings

· Airport Car Rental Facility Turn Area Solar PV:  est. 429,400 kWh savings

· Airport Parking Lot Solar PV Installation:  est. 459,900 kWh savings

· Additional Methane Capture at Wastewater Treatment Plant:  est. 146,000 kWh savings

Off-peak hour pumping is used whenever feasible in the water distribution system.  Through the installation of direct digital controls, load rolling and demand limiting strategies will be implemented to reduce peak demand.

ITEM G. COMPREHENSIVENESS


Santa Barbara County Energy Efficiency Partnership targets municipal, small business, and residential customers with comprehensive services:  free energy audit/install; support for calculated savings and hybrid savings retrofits and rebates; customer marketing and outreach; targeted training and education; efforts to improve local codes and standards.   Staples Marketing has worked with the IOU program managers and our contractors to identify the energy efficiency measures that will yield the greatest energy savings in the shortest period of time, including lighting, occupancy sensors, refrigerator gaskets and strip curtains, LED High Efficiency Exit Signs, Vending Machine Controllers, HVAC tune-ups, low-flow showerheads and spray nozzles.

Municipal customers will be identified for retro-commissioning and provided application assistance.

 
The program takes a whole building approach to energy efficiency, using the assessment report as the basis for identifying calculated savings opportunities for the customer and making the customer aware of rebates available for these retrofits. We will also identify opportunities for co-pay projects that do not meet our test for cost effectiveness.  In 2009-2011, we intend to increase the impact of our efforts by providing the customer with handout information regarding third-party and other relevant programs that could be of benefit.  Customers will be directed to the IOU web sites for information about upcoming training and education opportunities on topics of building and systems maintenance that will be of benefit.



In addition we will provide life cycle information following installs to encourage the customer to sustain energy savings through timely replacement of energy-efficiency measures and equipment as it nears the end of its product life.  Staples Marketing is investigating the potential for providing customers with environmental impact information following installs to further motivate ongoing energy efficiency action.

ITEM H. INNOVATION AND REFLECTS STRATEGIC PLANNING PROCESS


The 2009-2011 program cycle for the Santa Barbara County Energy Effficiency Partnership will enhance past efforts with innovative strategies:

Develop local jurisdictions as exemplars:  The program will cultivate the municipalities as champions for saving energy.  The energy-saving experience of local governments will motivate the residential and small business target markets and further credential the value of the program.

The program will provide local governments with templates and ideas for making their own communities aware of efforts taken by their municipal governments to save energy and the benefits to the community at large. As an example, the City of Santa Barbara adopted a model Architecture 2030 Energy Ordinance to reduce building energy use in new construction and major renovations to achieve carbon neutral buildings by 2030, exceeding Title 24 requirements by up to 20%.  

During 2009-2011, the program will put more emphasis on changing local codes and standards for great energy-efficiency standards and county-wide consistency by working with local building departments.


To the extent possible, Staples Marketing intends to incorporate the issue of Climate Change in the 2009-2011 program by sending customers a statement regarding the impact of direct installs on their carbon “footprint,” following completion of work.  
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